
 

52 

Proc. of The Fifth Intl. Conf. On Advances in Computing, Electronics and Electrical Technology - CEET 2016 
Copyright © Institute of Research Engineers and Doctors, USA .All rights reserved. 

ISBN: 978-1-63248-087-3 doi: 10.15224/ 978-1-63248-087-3-52 

 

Emotion-based interior design image 

recommendation system using color image scale 
 Dongwann Kang and Kyunghyun Yoon 

 
Abstract— Color is a visual element that psychologically 

affects people’s emotion. Most professional designers reflect 

colors in their product catalogs. In many cases, catalogs display 

similar products with different colors according to the emotion 

given by the color combination. However, it is not easy for non-

experts to align colors according to emotion. In this paper, we 

present a novel system that explores design images using a 

color combination based on color image scale theory. In our 

system, similar to the catalog example, users explore design 

images that have a coherent emotion in order to find 

appropriate images more easily. In this paper, we propose a 

novel method that estimates emotion based on the color image 

scale, which is a famous color theory in the field of design, and 

displays interior design images coherently according to the 

emotion using our proposed image recommendation method.1 
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I.  Introduction 
Color is one of the visual elements that psychologically 

affect people‘s emotion. Although there are slight 
differences based on culture, several studies  in color 
psychology have found that most single colors generally 
have meaning or emotion [1, 2]. In addition, the 
combination of colors also significantly affects emotion [3]. 
Many people apply these principles knowingly or 
unknowingly in their daily life, for example, to coordinate 
clothes, select furniture color, etc. 

Most professional designers also reflect these principles 
on their product catalogs. In many cases, catalogs display 
similar products with different colors based on the emotion 
generated from the color combination. For example, in order 
to assist a customer to select the paint color for the walls in a 
room, an interior designer might provide the customer with a 
catalog that shows the walls painted with several color 
combinations, while the picture of the wall is ordered by 
emotion. Consequently, the customer can easily select the 
exact color of the product from those with similar emotion. 
However, it is not easy for non-experts to align colors 
according to their emotion. 
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In this paper, we present a novel system that 
recommends and explores interior design images using the 
emotion estimated from images based on the color images 
scale theory. In our system, similar to the catalog, users 
explore interior design images with coherent emotion in 
order to find appropriate images more easily. We establish 
an emotion prediction model using a machine learning 
technique. For this, we find the relationship between the 
emotion and the properties of the color combination in the 
color image scale. Then, we extract the main colors from the 
image. Finally, we estimate the emotion of the image via the 
properties of the main colors extracted. Once the prediction 
model is ready, any other knowledge is not required for our 
system. In our system, we recommend and display images 
coherently according to their emotion using our proposed 
emotion connection graph. A preliminary version of this 
paper was published in [4]. Compared with [4], we have 
improved the algorithm, which now includes  a new method 
for image recommendation and exploration. 

The remainder of this paper is organized as follows. In 
Section 2, we present the background of the color image 
scale and related work. Then, in Section 3, we explain our 
approach for finding emotions from input design images 
using our established model. In Section 4, we present our 
system, which recommends and explores images based on 
their emotion. Then, in Section 5, we demonstrate the results 
of our proposed method and discuss the algorithm used and 
its limitations. Finally, we conclude this paper in Section 6 
with a summary of our ideas and outline of future work. 

II. Related Work 
In psychology, many studies on emotions evoked by a 

single color or a color combination were conducted for a 
long time . Following these studies, it is known that a single 
color has its own meaning [1], evokes a measurable emotion 
[5, 6], and has a strong universal trend [7]. Furthermore, 
several studies [8, 9] have shown that color combinations 
evoke their own emotions. 

The color image scale [9, 10, 11] is a theory studied by 
Shigenobu Kobayashi and the Nippon Color & Design 
Research Institute. In their psychophysical research, they 
presented over 1000 color combinations to express any 
emotion, taste, or lifestyle that belongs to 174 semantic 
keywords on the emotion perceived from color. They 
labeled each combination of three colors with one of 174 
keywords. In addition, they devised a two-dimensional 
emotion space, the color image scale, which consists of two 
axes that correspond to the scales cool-warm and soft-hard. 
On the color image scale, they located every keyword 
according to its two scales measured by several studies. 
Figure 1  presents the concept that illustrates several 
examples of three-color combinations, along with their 
keywords, plotted in the color image scale. In this scale, 
they also defined 15 categories such that each keyword 
belongs to one of the categories. 
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(a) Three-color combinations 

 

(b) The emotion keywords 

 

(a) Input image 

 

(b) Normalized image with Hue & Tone 130 colors 

 

(c) Colors used in normalized image 

 

(d) Top three colors frequently used 

Figure 1.  Three-color combinations and emotion keywords on color image 

scale. 

III. Estimating Image Emotion 

A. Establishing emotion prediction 
model from three-color combinations 
In order to estimate an emotion from an image, we use 

the three-color combinations surveyed by Kobayashi [10]. 
His research provides such combinations tagged as the name 
of the emotion, and thus we can estimate emotion from an 
image by extracting a color combination from the image. 
Kobayashi‘s research also provides the name of each color 
combination and the emotion position in the color image 
scale. Because the positions of the emotion keywords are 
graphically represented in [10], we estimate the position by 
acquiring the center position of the text in the graph 
obtained from [10]. Consequently, we obtain three-color 
combinations that include the name of three colors and of 
the emotion tagged on the combinations, and the emotion 
position in the color image scale. 

 

 

Figure 2.  Extracting three-color combinations from input image. We 

normalize an input image using Hue & Tone 130 system, and extract the 
three colors most frequently used in the image. 

Although Kobayashi provided several three-color 
combinations tagged with emotions, he did not cover all 
available three-color combinations in every image. Thus, 
estimating an emotion from random color combination is 
important in order to find the relationship between each 
color in Kobayashi‘s three-color combination. In order to 
estimate such relationship, we employ a machine learning 
technique. First, we extract features from the colors in the 
combination, such as the hue/saturation/luminance 
difference between two colors, and the average 
hue/saturation/luminance value of three colors. 
Consequently, we obtain a 12-dimensional feature for each 
three-color combination. Next, we generate data pairs with 
the features and two-dimensional position of the emotion 
tagged on the data, three-color combination . Finally, we 
acquire a prediction function that estimates the emotion 
coordinates from the random three-color combination using 
linear regression [12]. 
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(a) Ground truth 

 

(b) Our results 

Figure 3.  Ground truth color image scale of 16 images used by [10] and 

our results. 

For our experiment, we used 936 three-color 
combinations and 174 emotions. In order to ignore the order 
of the colors in the combination, we generated all possible 
combinations from the given 936 three-color combinations, 
such that six combinations are generated from each three-
color combination. The range of both coordinates in the 
color image scale is [-3:+3]. In our experiment, the 
prediction error magnitude was recorded at 0.64. In our 
analysis, the significant factors seem to be average (avg.) 
hue, hue difference, avg. saturation, and intensity. 

B. Estimating emotion by extracting 
color combinations from image 
In the previous section, we establish a model for 

predicting emotion from three-color combinations. 
Therefore, if we obtain three-color combinations from 
images, we can estimate the emotion of the image. In this 
study, we assume that the three colors used predominantly in 

an image affect human emotion similarly to three-color 
combinations. Therefore, we use the three colors most 
frequently used in an image to estimate emotion. 

In general, digital color images have 24-bit depth color. 
There are too many discrete colors in an image, and thus 
finding the most frequently used colors is not meaningful. 
For this reason, we normalize an image by enforcing a 
limited number of colors. Kobayashi used Hue & Tone 130 
system in [9] to construct the image scale of three-color 
combinations, and thus we normalize image colors using the 
same color system (Figure 2). 

After normalizing the colors, we estimate the emotion 
coordinates in the color image scale of an image using the 
prediction function described in Section 2. Kobayashi 
showed the coordinates of 16 famous painting images in 
[10] (Figure 3(a)). Similarly to the emotion names, we 
acquire the image coordinates by calculating the center 
position of each image on the figure in his book. For 16 
images with ground truth emotion, we estimate emotion as 
the coordinates in the color image scale (Figure 3(b)). In our 
experiment, the mean error magnitude was recorded at 2.08. 

In our experiment, the performance of emotion 
estimation from an image is lesser than that of the emotion 
estimation from the three-color combination. In general, 
digital image colors for the same image differ slightly from 
each other, and thus a prediction depends mainly on the 
color of the image. For our experiment, we did not use the 
same images employed by Kobayashi, and thus the 
predicted emotion can differ from Kobayashi‘s ground truth. 
Moreover, we obtain the three-color combination from an 
image by the naïve approach; therefore, there is no 
guarantee that the extracted three-color combination 
successfully represents the image. Consequently, a more 
robust approach for obtaining the three-color combination 
from an image is required. 

IV. Emotion-based Interior 
Design Image Recommendation 

and Exploration System 
In this section, we present our exploration system that 

finds the desired image based on the emotion estimated as 
described in Section 3. For our purpose, we propose a two-
dimensional parameter-based emotion exploration method. 
Our system consists of two parts: one is an image 
exploration window, and the other is an information panel 
that shows a selected image and its emotion on the color 
image scale in graph form  (Figure 3). 

In our method, we recommend and display images using 
the two parameters employed for establishing the axes of the 
color image scale, cool-warm and soft-hard, as shown in 
Figure 4. In this method, a two-dimensional graph is 
provided to adjust the parameters. On the left panel, the 
center image indicates the nearest image from the 
coordinates that correspond to the current parameters. 
Around the center image, more warmer-cooler and softer-
harder images are displayed. The coordinates of these 
images are near to the coordinates of the center image. To 
find these images, we generate a Voronoi diagram [13] 
using the points on the image coordinates and obtain the 
neighboring cells of the center image. Initially, the value of 
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Figure 4.  User interface for our interior design image recommendation and exploration system. 

Figure 5.  Sample question for labeling color image scale of given image. 

each parameter is set to zero, which is the origin of each 
axis. When the user drags a point on the graph to find 
his/her appropriate emotion, the parameter value changes. 
Then, our system displays recommended interior design 
image on the center of right panel. Consequently, images 
near to the current parameter are displayed around the center 
image. 

Figure 6 shows recommended images of given emotion 
keywords on proposed system. 

V. Experiment Results 
In order to evaluate our emotion estimation as described 

in Section 3, we gathered ground truth data of experimental 
images using a Crowdsourced user study, Amazon mTurk 
[14]. The ground truth annotations of 47 interior design 
images were generated by aggregating the study 
participants‘  labels over each image. Figure 5 shows a 
sample question for labeling the color image scale of a given 
image. For each image, we asked over 50 participants to 
select a degree of the two factors, warm-cool and soft-hard, 
considering color and tone only.. 

After obtaining the ground truth color image scale of 47 
images, we evaluated the performance of our emotion 
estimation algorithm. In our experiment, the mean errors for 
warm-cool and soft-hard were measured by calculating the 
distance between the ground truth and estimated emotion 
coordinates, and the corresponding values are 0.13 and 0.21. 

VI. Conclusion 
In this paper, we proposed a novel system that explores 

images based on the emotion estimated from the image. For 
this, we constructed a color scheme profile by referring to 
the color image scale, a well-known theory in design fields, 
and proposed a method that estimates the emotion of an 
image using our color scheme profile. Based on this method, 
we established a system that explores given images 
according to their emotions. In our system, we provided a 
method for finding an image that has a desired emotion. 
Finally, we demonstrated that our method provides effective 
ways for exploring given images with emotions by 
conducting empirical studies. 
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(a) A recommended image from ‗provincial‘ 

 

(b) A recommended image from ‗simple and Elegant‘ 

 

(c) A recommended image from ‗mysterious‘ 

Figure 6.  Recommended images of given emotion keywords on proposed 

system. 

Our experiment mainly depended on Kobayashi‘s  
research. Human emotions affected by color can be altered 
based on era and culture. However, our method is based on 
profile , and thus we can easily adapt our method to new one  
by changing the profile. 

The limitation of our work is that the method considers 
only color schemes. However, the factor that affects the 
emotion of images is not only color. In our future work, we 
will find other factors that can affect the emotion of images, 
such as composition, texture, and more, and modify our 
emotion estimation method by employing them 

 

 

References 

 
[1] B. Wright, L. Rainwater, ―The meanings of color,‖ Journal of General 

Psychology, vol. 67, pp. 89–99, 1962. 

[2] E. Heller, Psychology of colour. Yedam, 2005. 

[3] L. Sivik, ―Research on the meanings of color combinations,‖ in the 
Congress of the Association Internationale de la Coleur (AIC), pp. 
130–132, 1989. 

[4] D. Kang, H. Shim, and K. Yoon, ―Mood from painting: Estimating the 
mood of painting by using color image scale,‖ in Frontiers of 
Computer Vision (FCV), 2015 21st Korea-Japan Joint Workshop on, 
pp.1–4, Jan 2015. 

[5] P. Valdez and A. Mehrabian. ―Effects of color on emotions,‖ Journal 
of Experimental Psychology: General, vol. 123, no. 4, p.394, 1994. 

[6] L. C. Ou, M. R. Luo, A. Woodcock, and A. Wright, ―A study of 
colour emotion and colour preference. Part I: Colour emotions for 
single colours,‖ Color Research & Application vol. 29, no. 3, pp. 232–
240, 2004. 

[7] F. M. Adams and C. E. Osgood. ―A cross-cultural study of the 
affective meanings of color,‖ Journal of cross-cultural psychology, 
vol. 4, no. 2 pp. 135–156, 1973. 

[8] L. C. Ou, M. R. Luo, A. Woodcock, and A. Wright, ―A study of 
colour emotion and colour preference. Part II: Colour emotions for 
two‐colour combinations,‖ Color Research & Application vol. 29, 
no. 4, pp. 292–298, 2004. 

[9] S. Kobayashi, ―The aim and method of the color image scale,‖ Color 
Research & Application, vol. 6, no. 2, pp. 93–107, 1981. Available: 
http://dx.doi.org/10.1002/col.5080060210 

[10] S. Kobayashi, Color Image Scale. Kosdansha International, 1991. 

[11] S. Kobayashi, Colorist: A Practical Handbook for Personal and 
Professional Use. Kodansha International, 1998. 

[12] G. A. Seber and A. J. Lee, Linear regression analysis. John Wiley & 
Sons, 2012, vol. 936. 

[13] F. Aurenhammer, ―Voronoi diagrams—a survey of a fundamental 
geometric data structure,‖ ACM Computing Surveys (CSUR) vol. 23, 
no. 3, pp. 345–405, 1991. 

[14] M. Buhrmester, T. Kwang, and S. D. Gosling, ―Amazon‘s Mechanical 
Turk a new source of inexpensive, yet high-quality, data?,‖ 
Perspectives on psychological science, vol.  6, no. 1, pp. 3–5, 2011.. 

 

 

About Author (s): 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Kyunghyun Yoon is a professor of Computer Science 
and Engineering at Chung-Ang University, Korea. He 

received his B.S. and M.S. degrees from Chunag-Ang 

University in 1981 and 1983. He continued his 
graduate study at University of Connecticut, where he 

received an M.S. and Ph.D. degrees in Computer 

Science in 1988 and 1991. Prof. Yoon is currently a 
honorary president of Korean Computer Graphics 

Society. His research interests are in computer 

graphics and NPR. 

 

Dongwann Kang received his Ph.D. degree in Chung-

Ang University, Korea in 2013. He also received his 

B.S. and M.S. degrees in Computer Science and 
Engineering from Chung-Ang University in 2006 and 

2008. He was the research fellow in Chung-Ang 

University from Mar. 2013 to Jun. 2015. Now, he is a 
visiting researcher in the Faculty of Science and 

Technology, Bournemouth University, UK. His 

research interests include stylization, emotional 

computing, image manipulation and GPU processing. 


